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For introductory courses in advertising.
 
An accessible, well-written, and student-friendly approach to advertising.
 
Advertising tracks the changes in today’s dynamic world of media and marketing communication–as well as
the implications of these changes to traditional practice–and presents them to students through an accessible,
well-written approach. The Tenth edition highlights the increasing importance of consumers as the driving
force in today’s advertising strategies, social media, and the Internet evolution/revolution. It also includes an
increased IMC and brand focus.
 
MyMarketingLab for Advertising is a total learning package. MyMarketingLab is an online homework,
tutorial, and assessment program that truly engages students in learning. It helps students better prepare for
class, quizzes, and exams—resulting in better performance in the course—and provides educators a dynamic
set of tools for gauging individual and class progress.
 
This program will provide a better teaching and learning experience—for you and your students. Here’s
how:  

Improve Results with MyMarketingLab: MyMarketingLab delivers proven results in helping students●

succeed and provides engaging experiences that personalize learning.
Increased Integrated Marketing Communication (IMC) Focus: The broader focus of IMC in this●

edition includes all the various forms of marketing communication–multi-platform, as well as multimedia–
and the discussion is embedded seamlessly throughout the book.
Keep your Course Current and Relevant: New examples, exercises, and research findings appear●

throughout the text.

 
Note: You are purchasing a standalone product; MyMarketingLab does not come packaged with this content.
If you would like to purchase both the physical text and MyMarketingLab search for ISBN-10:
0133763536/ISBN-13: 9780133763539. That package includes ISBN-10: 0133506886/ISBN-13:
9780133506884 and ISBN-10: 0133575950/ISBN-13: 9780133575958.
 
MyMarketingLab is not a self-paced technology and should only be purchased when required by an
instructor.
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From reader reviews:

Owen Bourne:

The book Advertising & IMC: Principles and Practice, 10th Edition can give more knowledge and
information about everything you want. So why must we leave the great thing like a book Advertising &
IMC: Principles and Practice, 10th Edition? Several of you have a different opinion about guide. But one aim
which book can give many facts for us. It is absolutely right. Right now, try to closer together with your
book. Knowledge or information that you take for that, you can give for each other; you could share all of
these. Book Advertising & IMC: Principles and Practice, 10th Edition has simple shape however, you know:
it has great and large function for you. You can appear the enormous world by available and read a reserve.
So it is very wonderful.

Mary Lamm:

The actual book Advertising & IMC: Principles and Practice, 10th Edition has a lot of knowledge on it. So
when you check out this book you can get a lot of help. The book was written by the very famous author.
Mcdougal makes some research before write this book. That book very easy to read you may get the point
easily after scanning this book.

Jennifer Stephens:

Do you have something that that suits you such as book? The guide lovers usually prefer to opt for book like
comic, short story and the biggest the first is novel. Now, why not attempting Advertising & IMC: Principles
and Practice, 10th Edition that give your entertainment preference will be satisfied by simply reading this
book. Reading addiction all over the world can be said as the opportinity for people to know world
considerably better then how they react when it comes to the world. It can't be mentioned constantly that
reading practice only for the geeky particular person but for all of you who wants to possibly be success
person. So , for every you who want to start examining as your good habit, it is possible to pick Advertising
& IMC: Principles and Practice, 10th Edition become your own personal starter.

Jamie Durbin:

Reading a book make you to get more knowledge from the jawhorse. You can take knowledge and
information from your book. Book is published or printed or descriptive from each source this filled update
of news. Within this modern era like today, many ways to get information are available for you actually.
From media social such as newspaper, magazines, science e-book, encyclopedia, reference book, fresh and
comic. You can add your understanding by that book. Do you want to spend your spare time to spread out
your book? Or just seeking the Advertising & IMC: Principles and Practice, 10th Edition when you desired
it?
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